CYBER DEFENSE LABS



TIME IS RUNNING OUT CAMPAIGN

<§5 CYBER DEFENSE LABS

Creative Brief

Campaign Objective

* What is the purpose of this campaign?
To create Marketing Qualified Leads

* How will we measure success?
By generating 300 leads in Q2.

Audience

* Who or what is the audience we are trying to reach?
The C-suite of auto dealers
* Where do they get their information?
Trade associations
* What are primary communication channels to reach this audience?
Automotive News, NADA Blog/Headlines, webinar, NADC, NTXAD
* Where do they gather (i.e. events, industry conferences, forums, etc.)?
Websites and webinars for the above.
* Position currently — What does the audience think now?
Aware of FTC rule, may not understand the point or amount of fines.
* Position Desired — What do we want them to think?
It is time to act.

Message

* What is the Unique Selling Position?
We are the trusted experts, providing comprehensive cybersecurity to help auto
dealers identify and reduce risk to confidently move their business forward.
* (What single thing makes us different from competitors?)
* Therefore, what is the key message to share with this audience?
Contact us and act before the deadline
* What do they need to know?
Deadline and pain points
* What pain points do we help these companies solve?

Avoid breaches, Avoid heavy fines,

* What is our call to action?

Contact us before it's too late.

* What are keywords or hashtags to support this message and communication?
#Hautodealers, #tcybersecurity, #F TC, #tsafequardsrule, #compliance, #cybersecurity,
HFTC, #compliance

* What images support or reflect this message?

Automotive, mixed with our branding

* What proof points do we have to support this message (stats, case studies, research,
headlines)?

We have checklist, webinar, marketing slick, eBook as assets ... the proof point
to support this messaging is the FTC Safequards Rule. Our existing content also
supports the other items.

Marketing Elements

* What proposed mix of marketing elements should be used for this campaign?
Trade association banner ads, LinkedIln and Twitter ads
* What assets do we need to produce?

Tracking/Measure

* How will we track effectiveness of this campaign?
Hubspot, LinkedIn and NADA Ad Buys

Deadline(s)

* |ndicate firm or soft:
Q2, Q3, Q4. Soft, begin asap.

Mandatories:

* What elements, if any besides branding, need to be present in this campaign
CTA

Budget:
$30,000
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