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TIME IS RUNNING OUT CAMPAIGN

Creative Brief
Campaign Objective
•	 What is the purpose of this campaign? 
	 To create Marketing Qualified Leads
•	 How will we measure success? 
	 By generating 300 leads in Q2.

Audience
•	 Who or what is the audience we are trying to reach?
	 The C-suite of auto dealers
•	 Where do they get their information?
	 Trade associations
•	 What are primary communication channels to reach this audience? 
	 Automotive News, NADA Blog/Headlines, webinar, NADC, NTXAD
•	 Where do they gather (i.e. events, industry conferences, forums, etc.)?
	 Websites and webinars for the above.
•	 Position currently — What does the audience think now?
	 Aware of FTC rule, may not understand the point or amount of fines.
•	 Position Desired — What do we want them to think?
	 It is time to act.

Message
•	 What is the Unique Selling Position? 
	 We are the trusted experts, providing comprehensive cybersecurity to help auto 

dealers identify and reduce risk to confidently move their business forward.
•	 (What single thing makes us different from competitors?)
•	 Therefore, what is the key message to share with this audience? 
	 Contact us and act before the deadline
•	 What do they need to know? 
	 Deadline and pain points
•	 What pain points do we help these companies solve? 

	 Avoid breaches, Avoid heavy fines,
•	 What is our call to action? 
	 Contact us before it’s too late.
•	 What are keywords or hashtags to support this message and communication? 
	 #autodealers, #cybersecurity, #FTC, #safeguardsrule, #compliance, #cybersecurity, 

#FTC, #compliance
•	 What images support or reflect this message? 
	 Automotive, mixed with our branding
•	 What proof points do we have to support this message (stats, case studies, research, 

headlines)?
	 We have checklist, webinar, marketing slick, eBook as assets ... the proof point 

to support this messaging is the FTC Safeguards Rule. Our existing content also 
supports the other items.

Marketing Elements
•	 What proposed mix of marketing elements should be used for this campaign? 
	 Trade association banner ads, LinkedIn and Twitter ads
•	 What assets do we need to produce?

Tracking/Measure
•	 How will we track effectiveness of this campaign? 
	 Hubspot, LinkedIn and NADA Ad Buys

Deadline(s)
•	 Indicate firm or soft: 
	 Q2, Q3, Q4. Soft, begin asap. 

Mandatories:
•	 What elements, if any besides branding, need to be present in this campaign
	 CTA

Budget:
	 $30,000
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Web banners for ebook: NADA

Please set the PDF view to 100% for this page

Banner Option #1, frame 1 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Will you be ready to comply with the Safeguards Rule on Dec. 9?
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Web banners for ebook: NADA

Please set the PDF view to 100% for this page

Banner Option #1, frame 1 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Will you be ready to comply with the Safeguards Rule on Dec. 9?

Banner Option #1, frame 2 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Find out now.
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Web banners for ebook: NADA

Please set the PDF view to 100% for this page

Banner Option #1, frame 1 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Will you be ready to comply with the Safeguards Rule on Dec. 9?

Banner Option #1, frame 2 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Find out now.

Banner Option #1, frame 3 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Download the Auto Dealer’s Guide to the FTC Safeguards Rule.

DOWNLOAD NOW
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Please set the PDF view to 100% for this page

Web banners for ebook: NADA

Banner Option #1, frame 1 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Will you be ready to comply with the Safeguards Rule on Dec. 9?

Banner Option #1, frame 2 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Find out now.

Banner Option #1, frame 3 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Download the Auto Dealer’s Guide to the FTC Safeguards Rule.

DOWNLOAD NOW

Ad Option #2; Frame 3

Right space/adjacent to Top Stories

400 x 400 pixel banner
TIME IS RUNNING OUT
Download the Auto Dealer’s Guide 
to the FTC Safeguards Rule.

DOWNLOAD NOW

Web banners for ebook: NADA

Ad Option #2; Frame 1

Right space/adjacent to Top Stories

400 x 400 pixel banner

TIME IS RUNNING OUT
Will you be ready to comply with the 
Safeguards Rule on Dec. 9?

Ad Option #2; Frame 2

Right space/adjacent to Top Stories

400 x 400 pixel banner

TIME IS RUNNING OUT
Find out now.
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Please set the PDF view to 100% for this page

Static Graphic: LinkedIn

Promote eBook

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Download the Auto Dealer’s Guide to  
the FTC Safeguards Rule.

DOWNLOAD NOW

Social media for ebook: LinkedIn & Twitter

Promote eBook, frame 1

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Will you be ready to comply with the 
Safeguards Rule on Dec. 9?

Promote eBook, frame 2

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Find out now.

Promote eBook, frame 3

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Download the Auto Dealer’s Guide to  
the FTC Safeguards Rule.

DOWNLOAD NOW

E-mail Campaign  
Copy for e-mail to go out for e-book

Email campaign ebook.

TIME IS RUNNING OUT
Download the Auto Dealer’s Guide to the FTC 
Safeguards Rule. 

ATTENTION AUTO DEALERS
Enihicat urobuntiam iam Rommo hoc fura L. Habus eti for que me abervid iam adhu-
is etimis, demenatudam publica udaccia verit, ex sus, ubliconsus cave, dienic retis et 
nocultum int.

Upercepone tus, noximis? Ebat, cricerum 
horsum publiurissa manu que pripio etius 
bonscestam ignosulego tam faturesuam 
tescitiae, quitium fuidi, serferum quodi tabis; 
imorteatis? Iviveris bon tuit? Opimus sene 
manu que pripio etius quame viur. 
Et; nius in sesci tero a publiur ibuliceris. 
Udam fatiensu eli, noneris sediusquam facru-
num publissen sum tam ad cutur. Unteribus 
opopubliam tatata, diemodicatum sperfica 
mentiam auctor ad ficiend eatia? quod man-
deribus. Et; nius in sesci tero a publiur ibu-
liceriam ad cutur.

Iquidis fuius veret achuconve, sentis Ad publiconsula nonesil nerbemp liceps, Num 
tussupicam vilis clesulvius, comnotelut is consuliciis aciae priu ela Sci cus, se efecons 
ullabus eo vit, simur publicum tum tempro, nu vid conte.

ri public optemum am. M. Ignatu iussa manumus, consici pra, unirma, menihicios, quo aves etora ac ve, iam-
quius ma, des postiae demussupios compris conequam signato te fuiustam hoste videm consimus la merenit vis 
et plis condervis cla movenin verorendi si publine pro es tem ad consultorac temus, se pratu quodiorae vit veris 
per in poraver orives M. Gra simus num ince demquod Catquam dees Castruractam quem haliam crei prorude 
tisquit. Ducta re, quam nostri, ompro con sidem moraverit. Ublica nonsili, consimum te faut vis pra Sere num po-
tius, Catrum poptebat faceric epernihil virtabu liciae esilinte, Patilla bunihica; hilintrum restis. Hilicavolum ditilii 
tilicav erores etrumen dientisque quium dienduci senarei tamdinclut abus senihilium se, silin vemo nonsulis.
Uctemum averce mendiem plius bon denatod Castris. Num eris es con int
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Please set the PDF view to 100% for this page

Web banners for webinar: NADA

Banner Option #1, frame 1 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Does your dealership have questions about the revised FTC Safeguards Rule?

Banner Option #1, frame 2 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Cyber Defense Labs speaks with the FTC for answers.

Banner Option #1, frame 3 
1200 x 100 pixel banner & similar for 970 x 90 pixel banner 

TIME IS  
RUNNING OUT

Watch the webinar now

WEBINAR LINK

Ad Option #2; Frame 3

Right space/adjacent to Top Stories

400 x 400 pixel banner
TIME IS RUNNING OUT
Watch the webinar now

WEBINAR LINK

Web banners for webinar: NADA

Ad Option #2; Frame 1

Right space/adjacent to Top Stories

400 x 400 pixel banner

TIME IS RUNNING OUT
Does your dealership have questions about 
the revised FTC Safeguards Rule?

Ad Option #2; Frame 2

Right space/adjacent to Top Stories

400 x 400 pixel banner

TIME IS RUNNING OUT
Cyber Defense Labs speaks with the FTC 
for answers.



TIME IS RUNNING OUT CAMPAIGN — ACTUAL SIZE OF EXAMPLES

9

Please set the PDF view to 100% for this page

Static Graphic: LinkedIn

Promote webinar

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
to comply with the revised FTC  
Safeguards Rule.  
Watch the webinar now.

WEBINAR LINK

E-mail Campaign  
Copy for e-mail to go out with webinar

Email campaign webinar.

TIME IS RUNNING OUT
Watch the webinar.

ATTENTION AUTO DEALERS
Enihicat urobuntiam iam Rommo hoc fura L. Habus eti for que me abervid iam adhu-
is etimis, demenatudam publica udaccia verit, ex sus, ubliconsus cave, dienic retis et 
nocultum int.

Upercepone tus, noximis? Ebat, cricerum 
horsum publiurissa manu que pripio etius 
bonscestam ignosulego tam faturesuam 
tescitiae, quitium fuidi, serferum quodi tabis; 
imorteatis? Iviveris bon tuit? Opimus sene 
manu que pripio etius quame viur. 
Et; nius in sesci tero a publiur ibuliceris. 
Udam fatiensu eli, noneris sediusquam facru-
num publissen sum tam ad cutur. Unteribus 
opopubliam tatata, diemodicatum sperfica 
mentiam auctor ad ficiend eatia? quod man-
deribus. Et; nius in sesci tero a publiur ibu-
liceriam ad cutur.

Iquidis fuius veret achuconve, sentis Ad publiconsula nonesil nerbemp liceps, Num 
tussupicam vilis clesulvius, comnotelut is consuliciis aciae priu ela Sci cus, se efecons 
ullabus eo vit, simur publicum tum tempro, nu vid conte.

ri public optemum am. M. Ignatu iussa manumus, consici pra, unirma, menihicios, quo aves etora ac ve, iam-
quius ma, des postiae demussupios compris conequam signato te fuiustam hoste videm consimus la merenit vis 
et plis condervis cla movenin verorendi si publine pro es tem ad consultorac temus, se pratu quodiorae vit veris 
per in poraver orives M. Gra simus num ince demquod Catquam dees Castruractam quem haliam crei prorude 
tisquit. Ducta re, quam nostri, ompro con sidem moraverit. Ublica nonsili, consimum te faut vis pra Sere num po-
tius, Catrum poptebat faceric epernihil virtabu liciae esilinte, Patilla bunihica; hilintrum restis. Hilicavolum ditilii 
tilicav erores etrumen dientisque quium dienduci senarei tamdinclut abus senihilium se, silin vemo nonsulis.
Uctemum averce mendiem plius bon denatod Castris. Num eris es con int

Social media for webinar: LinkedIn & Twitter

Promote webinar, frame 1

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Does your dealership have questions about 
the revised FTC Safeguards Rule?

Promote webinar, frame 2

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Cyber Defense Labs speaks with the  
FTC for answers.

Promote webinar, frame 3

1200 x 628 (Shown near actual size on LinkedIn feed)

TIME IS RUNNING OUT
Watch the webinar now.

WEBINAR LINK
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E-mail Campaign  
Copy for e-mail to go out with webinar, e-book and link to 
resource page

Email campaign combo.

TIME IS RUNNING OUT
Download the Auto Dealer’s Guide to the FTC 
Safeguards Rule. Watch the webinar.
Go to our resource page.

ATTENTION AUTO DEALERS
Enihicat urobuntiam iam Rommo hoc fura L. Habus eti for que me abervid iam adhu-
is etimis, demenatudam publica udaccia verit, ex sus, ubliconsus cave, dienic retis et 
nocultum int.

Upercepone tus, noximis? Ebat, cricerum 
horsum publiurissa manu que pripio etius 
bonscestam ignosulego tam faturesuam 
tescitiae, quitium fuidi, serferum quodi tabis; 
imorteatis? Iviveris bon tuit? Opimus sene 
manu que pripio etius quame viur. 
Et; nius in sesci tero a publiur ibuliceris. 
Udam fatiensu eli, noneris sediusquam facru-
num publissen sum tam ad cutur. Unteribus 
opopubliam tatata, diemodicatum sperfica 
mentiam auctor ad ficiend eatia? quod man-
deribus. Et; nius in sesci tero a publiur ibu-
liceriam ad cutur.

Iquidis fuius veret achuconve, sentis Ad 
publiconsula nonesil nerbemp liceps, Num 
tussupicam vilis clesulvius, comnotelut is 
consuliciis aciae priu ela Sci cus, se efecons 
ullabus eo vit, simur publicum tum tempro, 
nu vid conte.

ri public optemum am. M. Ignatu iussa manumus, consici 
pra, unirma, menihicios, quo aves etora ac ve, iamquius 
ma, des postiae demussupios compris conequam signato 
te fuiustam hoste videm consimus la merenit vis et plis 
condervis cla movenin verorendi si publine pro es tem ad 
consultorac temus, se pratu quodiorae vit veris per in poraver orives M. Gra simus num ince demquod Catquam 
dees Castruractam quem haliam crei prorude tisquit. Ducta re, quam nostri, ompro con sidem moraverit. Ubn
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